


This is Horeca Vlaanderen



Met:

Two public affair

campaigns

1) Flexi-tour (May 2019) 

2) Kies voor Horeca… voor het 

te laat is (December 2019



1) Interview with Green party 
leader Meyram Almaci “no 
more flexi-jobs”: necessary for
horeca in Flanders

2) After the election, during
formation of federal
government

Timing



Two types of 

marketing used

1) Event marketing 
Creating a stage on which to promote your solution to
customers (here: stakeholders) by inviting them to participate
Flexi Tour: Politicians working as a “flexijobber”

2) Content campaign: don’t
underestimate the power of non-digital 
tactics. 
Direct mailing campaign video campaign social
campaign print 



TIME 

FRAME
ACTION PROMOTION POLICY



https://www.youtube.com
/watch?v=a1QuH1sa7Es&t
=8s

https://www.youtube.com/watch?v=a1QuH1sa7Es&t=8s








Met:





https://www.youtube
.com/watch?v=TXkae
BvQx1s

https://www.youtube.com/watch?v=TXkaeBvQx1s
https://www.youtube.com/watch?v=TXkaeBvQx1s
https://www.youtube.com/watch?v=TXkaeBvQx1s


“The easiest way to create sharability

is to give people a memorable

experience”

Franz Aliquo - creative director



@HORECAVLAANDEREN @LIESELOTVANMOL


