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Why do it? (art 1)
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Why (part 2)

Some context...

» Reputation

» Recognition

» Representation

» Careers perceptions

» Geographical weakness

» Underestimated sectoral value
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Hospitality in figures
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Who?

» MPs

» Lords

» Election Candidates

» Mayors

» Metropolitan politicians

» Councillors
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Where?

Our members’ venues:

» Hotels

» Sports stadia

» Restaurants

» Pubs

» Anywhere that hospitality is!
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How?

Targeting

» Areas

» Individuals
» Dates

» Issues
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Benefits: politicians

» Profile
o local businesses
o electorate
o local media
o hospitality audiences

» Context
» Learning
» Fun!
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Benefits: UKHospitality

» Brand

« Politicians
- Members
- Media

» Political engagement
» Political support

» Knowing the enemy

» Horizon scanning

» Creating ambassadors
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Benefits: members

» Empowering members
» Establishing relationships
» Reassurance

» Direct UKH engagement
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